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they can keep the engagement with consumers

fresh and relevant, because of the 24/7
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JonathanMildenhall VP Global Advertising
Strategy and Creative Excellence the ook
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Teens are shy to talk about how much time they spend on their phones, but it's a lot.
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https://www.youtube.com/watch?v=gHGDN9-oFJE&feature=youtu.be
https://www.youtube.com/watch?v=gHGDN9-oFJE&feature=youtu.be
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