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STORYTELLING



“All advertisers need a lot more content so that 
they can keep the engagement with consumers 
fresh and relevant, because of the 24/7 
connectivity. If you’re going to be successful 
around the world, you have to have fat and 
fertile ideas at the core.”

Jonathan Mildenhall, VP Global Advertising 
Strategy and Creative Excellence the Coca-Cola 
Company
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ME MARKETING 
HELYETT 

YOU MARKETING



https://www.youtube.com/watch?v=gHGDN9-oFJE&feature=youtu.be
https://www.youtube.com/watch?v=gHGDN9-oFJE&feature=youtu.be


#2

A MÉDIUM ÉS A MÁRKA (CÉG) 
EGYÜTTMŰKÖDÉSÉBŐL JÖN LÉTRE





#3

CONTENT≠ PR CIKK





#4

UGYANAZ A SZTORI TÖBB CSATORNÁN



#5

HOSSZÚ ÉLETŰ



700 NAP*

*ClickZ.com (20 Aug 15)



#6

3.000-10.000 KARAKTER*

* The Huffington Post 06/13/2014 (based on BuzzSumo.com)



#7

INFLUENCER-EK*

* The Huffington Post 06/13/2014 (based on BuzzSumo.com)



https://www.youtube.com/watch?v=7nl6oWDb2L0&feature=youtu.be
https://www.youtube.com/watch?v=7nl6oWDb2L0&feature=youtu.be


https://www.youtube.com/watch?v=FQ-1X2-aRGM&feature=youtu.be
https://www.youtube.com/watch?v=FQ-1X2-aRGM&feature=youtu.be


A sztori a lényeg.


