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Million digital visitors

Source: E-Gemius 2025 12 monthly average RU (15+ domestic audience total platform)
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OUR CORE VALUES:

PROFESSIONALISM

Central Media Group demands
professional excellence in all its
activities.

Upholding high professional
standards, continuous
development, and responsiveness
to market expectations are
fundamental requirements.

INDEPENDENCE

We operate on market principles,
and our editorial content is
shaped by the professional
competence of our content
creators.

We respect tacts and follow

journalistic ethical guidelines in all

our operations.

OPENNESS

We approach people and the
world with openness.

We support diversity, reject
prejudice, and embrace a people-
focused, tolerant mindset.

SUSTAINABI

We are committ
corporate and b
This includes e
responsibility an
mindset. Respec
and ethical ope
us, along with m
environmental a
impacts.







#independent  #authentic  #quality tobjective

#comprehensive #cuttingedge #multicolored
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H24 extra
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® 486 000 ru/pay
- average number of distinct

visitors

Petd6 Péter

268 000 ru/monTH

exclusive visitor count*

2 014 000 oAy

average daily page impressions

editor-in-chief

Current updates, genuine content.

One of Hungary's leading independent news platforms.

A pioneer in traditional journalistic forms. High-quality interviews, reports, and commentaries.
Authentic information across all formats—articles, photographs, and videos. Over one hundred

valued target groups
journalists operate around the clock, every day of the week, to deliver an objective portrayal of

events both globally and within Hungary. This initiative is marked by robust community 73% URBAN
engagement.
65% ABC STATUS
social media 57% CHIEF PURCHASER

¢ 1000 000 83000 d 36000 @ 199 000

Source: E-gemius 2025/12 (15+ domestic audience, PC, mobile, tablet), Facebook, Instagram, YouTube, TikTok December 2025* in comparison to index.hu, origo.hu, telex.hu, hvg.hu, 444.hu



Kanya Andrea

editor-in-chief

57% FEMALE

64% PRIMARY PURCHASER

4% OF INDIVIDUALS AGED

18 TO 49




- marie claire
Toth-Szanto Krisztina

editor-in-chief . 214 OOO RU/WEEK 806 000 PI/WEEK * 215 000 RU/MONTH

- average count of distinct visitors average daily page impressions exclusive visitor count*

"We engage in discussions about women, we attentively listen to

them, we admire them, and we inspire and support one another."

The values embedded in the brand's DNA are openness, freedom,
65% FEMALE

and awareness.
33% AB STATUS

social media o PRIVARY

PURCHASER
6 120 000 38000 d 12 000

Source: E-gemius 2025/12 (15+ domestic audience, PC, mobile, tablet), Facebook, Instagram, December 2025* in comparison to joy.hu, elle.hu, and glamour.hu




Hunique #Krémmania Favorites Award

Htoplists #frenewed #engaged community

H#producttests

"+ krem@mania

Bauer Evi

editor-in-chief ® 88 000 ru/week

average count of distinct visitors

448 000 ri/week

average daily page impressions

Authenticity is the source of true beauty.
Krémmania is the largest beauty community in Hungary. We attract the

largest community of active beauty-conscious women in Hungary.
valued target groups

71% URBAN
67% 18-49 YEARS OLD
social media 63% PRIMARY

PURCHASER
() 89 000 62000 J 77000 @ 13000

Source: E-gemius 2025/12 (15+ domestic audience, PC, mobile, tablet), Facebook, Instagram, December 2025



GYEREKSZ®pA

Kempf Zita
editor-in-chief

1157 132 ryweex

average weekly page impressions

® 167 000 ru/weex

average count of distinct visitors

Gyerekszoba welcomes all individuals who are expecting or nurturing a child—be it an
infant, a toddler, or a teenager. Each stage of parenting raises countless questions, and we
serve as a repository of answers. We share the joys and challenges of infant care and child-

rearing, offer insights from experts, and provide practical information relevant to all

families.

Most readers in this subject area click here.

¢ 213 000

Source: E-gemius 2025/12 (15+ domestic audience, PC, mobile, tablet), Facebook December 2025* in comparison to csaladinet.hu and babanet.hu.

* 394 400 Rru/MONTH

exclusive visitor count*

67% WOMEN
68% PRIMARY PURCHASER

42% 18-49 YEARS OF AGE



Kempf Zita

editor-in-chief

63% FEMALE

73% URBAN

67% OF INDIVIDUALS

AGED 18 TO 59




#proactive content #We consistently present new recipes.

H#exceptional social reach #renowned video series

,-_

Hering Andris

editor-in-chief ® 314 000 rupay

average count of distinct visitors

1 045 000~ oAy B 555 000 ru/monTH

average daily page impressions exclusive visitor count*

Over 1.6 million social media followers and nearly 200,000 unique daily visitors.
Nosalty is more than a mere collection of recipes; it is a genuine online gastronomy
magazine that educates and engages our visitors through the art of baking and cooking.

: , : : , . : valued target groups
Our cutting-edge video solutions excel in the Hungarian market, effectively engaging all

age demographics across social media platforms. 64% FEMALE
72% URBAN
social media 62% PRIMARY
PURCHASER

¢ 1200 000 250 000 dJ 194 000 3 115 000

Source: E-gemius 2025/12 (15+ domestic audience, PC, mobile, tablet), Facebook, Instagram, December 2025 in comparison to mindmegette.hu, receptneked.hu, and streetkitchen.hu.



~a |§| refresher
Hering Andris

editor-in-chief

® 44 000 ruweex

average count of distinct visitors

91 000 riweek

average daily page impressions

We are Refresher, the voice of a modern generation.
An online lifestyle magazine that inspires, educates, and entertains its audience.
We embody the moderngeneration in Hungary. valued target groups
Through our values, we strive to cultivate a society that, with an open
perspective, perceives the world beyond mere black and white. 76% URBAN
47% OF INDIVIDUALS AGED 18-24 (TIKTOK)

social media 43% CAPITAL / COUNTY

d* 68 000 79000 3 72000

Source: E-gemius 2025/12 (15+ domestic audience, PC, mobile, tablet), Facebook, Instagram, December 2025



Horvath Zsolt

editor-in-chief

74% URBAN

70% ABC STATUS

75% OWN A

VEHICLE




Hexclusivity Hinteractivity H#professional

insight
Hpremium #innovation

; , #pertinent and engaging

Horvath Zsolt

editor-in-chief ® 26 000 ru/week

- average count of distinct visitors

342 000 -riweex

average daily page impressions

INTERESTED MEN'S SECTION

We provide coverage of the latest and most intriguing news in technology, sports,
gastronomy, and fashion, while also addressing travel, finance, and film.

. : = . . valued target groups
Our objective is for First Class to serve as a premier lifestyle magazine that rejuvenates and

soothes, making it a daily destination for modern men. 76% URBAN
62% PRIMARY PURCHASER

social media 76% POSSESS A VEHICLE

¢) 35000

Source: E-gemius 2025/12 (15+ domestic audience, PC, mobile, tablet), Facebook December 2025



NATIONAL
GEOGRAPHIC

Lugosi Péter
editor-in-chief

117 000 ryweex

average daily page impressions

® 61 000 rumweek

average number of distinct visitors

ng.hu showcases the natural and scientific treasures of our nation and the globe through
exclusive content, endorsed by the prestigious National Geographic brand guarantee.

The online edition of National Geographic, which has been successfully operating in Hungary
for two decades, provides an authentic account of the most significant developments
impacting nature, the environment, science, and humanity. It presents the values and

challenges of our nation and the world through exclusive content. Additionally, it offers a

glimpse of the printed magazine on a monthly basis.

social media

¢ 421 000 55000 @@ 45000

Source: E-gemius 2025/12 (15+ domestic audience, PC, mobile, tablet), Facebook, Instagram, YouTube December 2025* in comparison to the mult-kor page.

242 000 ru/vonTH

exclusive visitor count*

valued target groups

75% URBAN
71% ABC STATUS

61% PRIMARY PURCHASER



Vaskor Istvan

editor-in-chief

75% URBAN

71% ABC STATUS

76% AT LEAST
INTERMEDIATE
GRADUATION




#news aggregation platform #current updates

% #homepage

- Startla
vy . P

Szukosdi Judit

editor-in-chief ® 180 000 rumpay

- average count of distinct visitors

926 000 /oAy

average daily page impressions

The strength of Startlap resides in its capacity to deliver readers a diverse array of
information alongside timely news. As a "Safespace" homepage, it provides users with
consistently high-quality, curated, and authentic content, as well as advertisements,
creating a secure environment for advertisers. It keeps them informed about significant

events through push notifications.

social media

) 562 000 6700 d 9200 16 000

Source: E-gemius 2025/12 (15+ domestic audience, PC, mobile, tablet), Facebook, Instagram, Viber, TikTok December 2025

#information #independent

#full-fledged

valued target groups

74% URBAN
64% CHIEF BUYER

68% ABC STATUS



Akciés-Ujsag.hu

Kovacs Adam
. termékmenedzser

® 218 000 ~rumweexk

average number of distinct visitors

998 000 ryweek

average daily page impressions

As a premier aggregator platform, the site offers access to digital discount newspapers.
In addition to online flyers featuring the latest promotions fromm Hungarian retailers, the
mapping of grocery stores in neighboring countries and the publication of their sales

brochures have commenced, with the Slovak Kaufland chain being the first to broaden the

valued target groups
selection.

The website, which ranks highly in search results, enjoys consistent organic traffic, comprising
753% URBAN
both returning and new visitors. The product is undergoing renewal, development, and the

, , 67% ABC STATUS
introduction of new features.

social media 67% PRIMARY PURCHASER

¢ 33000

Source: E-gemius 2025/12 (15+ domestic audience, PC, mobile, tablet), Facebook December 2025



Virag Attila

Senior Innovation
Manager

75% URBAN

72% ABC STATUS

63% CHIEF BUYER




#entertaining

Central Content is a creative agency offering full-service som-design to executior
creativity and strategy, combined with media support.
: Pacsonyi Daniella 4 “ Creative concepts, ideas, brand building, PR
i Setis et o CoU st - Strategic planning, development, implementation

- Targeted reach through digital and traditional media platforms

R&SSMANN

Shaveology
press event

MaxCity Magazin 2023

/ max | Azotthonod a Te vilagod.
Tébb mint design.

CUSTOM PUEBISiSHiSi Suzuki brand
Brand magazines e

/7

We create company-specific digital and print magazines, and social media

content, tailored to a brand, product category, or service, all fitting within the
desired visual identity.

Formats: print, online, or interactive digital | :
Target groups: B2C, B2B, B2E

MaxCity maqazine
\l/

Marionnaud
magazine

\l/ v



https://digitalcontent.hu/suzuki/2024/1/
https://digitalcontent.hu/marionnaud/2021/tavasz-nyar/
https://www.youtube.com/watch?v=kPTt8CzMxfM
https://digitalcontent.hu/maxcity/2023/

#measurable #bigdata

CE NTRAL #entertaining #creative
CONTENT

RESEARCH
INsights & representative studies

Central Insight research: measuring brand awareness,
campaign effectiveness, consumer habits, attitudes, and
collecting insights.

In our nationwide representative research, we use a large-

sample proprietary online panel to conduct surveys O 1S ! Széchenyi Furdé
measuring consumer behavior and brand preferences.We preverrr—— szauna programok

compile a summary report based on results from samples of
500 or 1,000 respondents.

VIDEO - VODCAST - PODCAST il

Top Horgaszhelyek b TR
We produce films with a professional in-house crew and videosorozat , recept video
equipment, either in our Central studios or on external : < N\
locations.We co-develop the script with the partner and edit Generacidvaltasrol
shorter versions of the videos for social platforms upon személyesen
request.Our productions typically include educational, image video _\

entertaining, PR, and image videos, but we also handle live
streaming of events or even create recipe videos.


https://sokszinuvidek.24.hu/top-horgasz/
https://www.youtube.com/watch?v=seyObA_3H7o&t=29s
https://www.youtube.com/watch?v=Fo_mkuOQy8s&t=27s
https://www.youtube.com/watch?v=mDH-dd-rQYg

ADVERTISING SOLUTIONS

ProductBook

vaLassz
az IZEK KOZUL!

vaLassZ az

C
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ADVERTISING SOLUTIONS € central
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Magnum Slider

A Szentkiralyi és a Coca-
Cola ellen is eljarast
inditott a GVH




ADVERTISING SOLUTIONS
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Tabuk nélkiil Déra Béla

Slice Banner

csillaghullds 2024  iskolakezdés Uzbegisztan éremtabla Sziget 2024

Kategéridjanak legnépszerdbt.
modellje 2023-ban. ;
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K EGY FOLD ALATTI BUNKER IS HELYET KAP KYUE JENNER UJ LUXUSOTTHONABAN o @ (

Egy fold alatti bunker is helyet kap Kylie Jenner uj
lixnsotthonahan
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ADVERTISING SOLUTIONS

a
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Tabuk nélkiil

Neked. Veled. Erted.

Déra Béla csillaghullas 2024 iskolakezdés Uzbegisztan éremtabla Sziget 2024
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 Aktualis

Risztov Eva visszalekintett: ezen a
napon nyerte olimpiai aranvérmeét

CrossPaper

7

Central

MEDIACSOPORT


https://sales.centralmediacsoport.hu/online-hirdetesek/kulonleges-online-hirdetesek/
https://www.youtube.com/@centralmediacsoportsales/videos

CONTENT ADVERTISEMENTS §,, central

s oo | “We tested..” article

Az egyetemista élet tele van kalandokkal es kihivasokkal, és mindketténél szlikség van tarsakra. Tébb

felsooktatasi intézmenyben is letrehoztak olyan programot, ami hallgatoi nagykovetek réven segit a
didkoknak eljutni a felvételitdl a diplomaig. A Szegedi Tudomanyegyetem szlik egy éve inditott Utjara egy
ilyen kezdemeényezeést, ez a SZTEsok csapata.

hirdetées  2023.Januar30. 5z m

Mar tervezi,
milyen legyen

z Gj konyha?
Minden kezdet nehéz, errél sokat tudnanak meseélni azok is, akik az érettségi utan bt

egy teljesen Uj varoshan kezdték meg a foiskolai vagy egyetemi tanulmanyaikat.
Sajnos akadnak, akik Ggy dontenek, hogy inkabb be sem iratkoznak vagy el sem
vegzik az elsd félévet, és maguk az intézmények is sokat tehetnek azért, hogy a L~ THM:
didkoknak megkonnyitsék az atmeneti idészakot, segitsenek megkuzdeni azokkal az - “ “E 10,6%-26,0%
akadalyokkal, amikkel a diploma megszerzéséig talalkozhatnak. o

Az ellenség - vagyls a hazi poratka - nagyfelbontasu fotdn egy matrac meélyén. Fotd: Getty Images

) &
N ety Erdekel

Ez torténik a testeddel, ha felborul az egyensuly

Fontos tudni, hogy a nem a hazi por vagy poratka okozza leggyakrabban a léguti allergiat,

Iberogast

hanem a poratka iiriiléke. Az atkak az ember elhalt, lehullt hamsejtjeivel taplalkoznak, amit
megemeésztenek, majd széklet formajaban kidritenek. Talan jobb bele se gondolni, mennyi
triileket termelhetnek a poratka-koloniak a matracunkban, ennek ellenére vagy éppen ezért

mondok néhany sokkolé adatot. Tudtak, hogy egy kétéves parna sulyanak 10 szazalékat a

mar elhullott atkak és triilékuk teszi ki? Hogy 1 gramm porban akar 200 hazipor-atka is

élhet? Hogy naponta az emberrdl kb. 1,5 gramm ham valik le, mely egymillio atka szamara

elegend? taplalék egy napra?

Branded Content




CONTEN

NATIONAL
GEOGRAPHIC

IZeK €s a termeszet harmoniaja (A)

#FENNTARTHATOSAG S MEHEK

Régota tudjuk, hogy az atgondolatlan mezogazdasag fenntarthatatlan, stlyos hatast gyakorol a

bolygora, és ez az emberiségre is. Az elmiilt években szerencsére egyre tobb az olyan

kezdeményezés, melynek célja a mezégazdasag fenntarthatobba tétele, ezek kozé tartozik a
) 8 2

Mondelez International programja, a Harmony is.

.. ARt

SPORT BA

Uj sportbar a Dob utcaban °

MEG TOBB CIKK

Surveys/ Quizzes

24 =

HU

Kiprobaituk az (j Nespresso Vemm—mugdlwgﬁf

!‘é&f’\ | '\l

Megkostoltuk a vilig legundoritébb
kivéjat - vided

T6k hilye vagy, ha kavét iszol
kozvetleniil ébredés utan

MORE CONTENT DISPLAY EXAMPLES



https://www.youtube.com/@centralmediacsoportsales/search?query=tartalmi

SPECIALIZED ¢




nlC. X De'Longhi featured thematic page

A Cold Brew kave

l.

-

§ideo DE'LONGHI
| ELETTA EXPLORE |
@

Vege az eszpresszo A cold brew lesz a nvar Rumos. citrusos és epres -
egveduralmanak? Hoditanak kedvene itala! ezek lesznek a legszexibb
a kavekiilonlegessegek - ” kavés koktelok a nyaron



@ refresher X Red Bull CAN YOU MAKE IT?

u 40,000 views




DATA-DRIVEN TARGETI
AV PAC

A segment refined according tc

Buyer persona, a segment developed individually based on a brief.

A campaign may be initiated using

Segments categorized by the consumptio

Glamour-Beauty & Business-
Technology package

AV package operating across the complete digital portfolio of Central Media Group.
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mailto:internetsales@centralmediacsoport.hu
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