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Readership:

389, 000

Paid circulation:
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Facebook followers:
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story

The star magazine magazine with the highest
readership and paid circulation

Launched in 1998, Story was the first
star magazine in Hungary, and has been the most
popular one ever since, offering insight into the life of
Hungarian celebrities and useful tips and advice for

readers.

TARGET GROUP:
| Urban women, aged 18 to 59, interested in stars

USP:
| The star magazine magazine with the highest
readership and paid circulation

Market data:
| Frequency of publication: weekly

Source: Kantar Hoffmann NOK 2024/1-4
| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
| Facebook Followers : 2025. March



story

KULONSZAMOK

Seasonal special issues of Hungary's most popular star
magazine focus on topics that women are most interested
in, and are related, of course, to Hungarian stars.

in 2022, the list of special issues also include two thematic
special issues.

Gl R TARGET GROUP:

SZERELMES . . L.
VAGYOK® | readers aged 18 to 59, interested in celebrities

~—ff{£ﬂ\(;(;ﬁ'lju;_v B 1\.

B SZABADSAG AT

USP:

| A strong brand that ensures high paid circulation
and quality

| High paid circulation, also during the key year-end

period

Market data:
| Frequency of publication: 9 issues per year

| Source: Estimated Central reach is based on the number of copies sold, certified by the Central
Media Group's distribution department, multiplied by the average RPC value of the audited data of

! ! o | f Central's printed monthly newspapers
o L \UTANIS (a8 st 417 A L S . L T
Magl v h\ ;  EHETNEEDZG Y7 ahasszambmra : vel | Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
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story.hu

Story magazine is going online! The market-leading weekly
star magazine of Central Médiacsoport launched story.hu
in November 2021, to complement the offline content of
the popular magazine with more exciting photos and video
content, and the latest news on Hungarian and foreign
celebrities.

TARGET GROUP:
| Urban women, aged 18 to 59, interested in stars

| Source: Hungary, E-Gemius (15+ domestic audience), weekly average of 2024
| Facebook Followers : 2025. March



Readership:
157, 000
Printed circulation

38, 910

Facebook followers:

- 63, 000
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The star magazine with the second highest
readership and paid circulation in Hungary

* Positioned higher than its competitors

* Modern design, nice layout, quality
photos, varied content

A source of reliable quality entertainment

+ Also covering more serious topics

Friendly tone

TARGET GROUP:
| Urban women aged 18 to 49, ABC status

USP:
| A premium star magazine, the second highest readership
in its segment after Story

Market data:
| Frequency of publication: weekly

Source: Kantar Hoffmann NOK 2024/1-4
| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
| Facebook Followers : 2025. March



LISTINGS MAGAZINES




The most read listings magazine in Hungary

The most popular listings magazine in Hungary, with
the most Hungarian channels and magazine-like

N content. It is great for complementing TV campaigns,

\ and offers many opportunities for sponsored content.

Target group:

| Urban readers aged 18 to 59, ABC status

! USP:
e e | Market-leading listings magazine with the

highest readership and paid circulation
| Magazine-like content is ideal for editorial-related

advertising
Berit: i Market data:

| Frequency of publication: weekly

I
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A Nagy Duett
Hét év utan Gjra
sztarparokkal zeng az ének SS

Source: Kantar Hoffmann NOK 2024/1-4
| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
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Special issue of the country's largest and most
widely read program magazine: Szines RTV

It is @ unique publication in Hungary!

In addition to the current offerings of the most
watched streaming channels (NETFLIX, Disney+, Max,
Skyshowtime, RTL+), readers interested in foreign
stars, celebrities, and captivating true crime stories can
also turn to it as a premium celebrity magazine.

Target group:
| Urban readers aged 18 to 59, ABC status

Market data:
| Frequency of publication: 4 issues per year

kclowg]uteku 4

qszkad :

| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
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98, 000

Printed Copies

[&ﬂ@@m alsajaljtenelsegeve] wﬂ]}f
Enen volt eloe.kitatalva

Megbizhaté mindség kedvezo aron!

RTV MUSOR N

A lower-priced weekly listings magazine

Kétheti RTV MuUsormagazin (bi-weekly RTV listings
magazine) offers reliable quality at a reasonable price.
Flexible ad placement options allow to reach your
target audience more effectively.

Target group:
urban readers aged 18 to 59

USP:
| High circulation and cost-effective advertising rates

Market data:
| Frequency of publication: bi-weekly

Source: Kantar Hoffmann NOK 2024/1-4
| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average



Te rongyos élet
MMTV, csiitortok 22.05

Az Unnepelt primadonnat
Kitelepitik egy kis faluba

Kellékfeleség

RTL, szombat 21.15

A noesabasz nosnek hazudja
magat, és a titkarndje jatssza el
az elhideqUilt feleséget

HetiTV..

A lower-priced weekly listings magazine

Launched in November 2011, Heti TV Ujsag (Weekly
TV Listings Magazine) is a reasonably-priced
alternative for both readers and advertisers in the
listings magazine segment.

Target group:
| Readers aged 30 to 59

USP:
| Large front page ad option and cost-effective
advertising

Market data:
| Frequency of publication: weekly

Source: Kantar Hoffmann NOK 2024/1-4

| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average

| Estimated Central reach is based on the number of copies sold, certified by the Central Media
Group's distribution department, multiplied by the average RPC value of the audited data of
Central's printed monthly newspapers



WOMEN'S MAGAZINE
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NOK LAPJA

Women's weekly magazine with the longest tradition

Offering varied, authentic, topical and entertaining content,
NOk Lapja magazine reaches hundreds of thousands of
women. In our ever-changing world, this magazine
represents a constant set of values, with family values in

focus.

n&--» »

Instagram fo[low§ | Target group:
Urban women aged between 18 and 59, of ABC status, with

middle or higher level education, who value family the most.

USP:
".:jq- oy | N6k Lapja has the highest paid circulation
My L and the highest readership of all magazines.
SH ~ | Authentic and trusted content, a valued brand
N for all generations.

Market data:
| Frequency of publication: weekly
| Facebook: 10 to 20 posts daily

@ Ce,ntfal
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Source: Kantar Hoffmann NOK 2024/1-4
| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
Facebook and Instagram followers: 2025 March



438, 000 NOK LAPJANEE

Weekly PV:
The first women's magazine in Hungary to use a

816,000 =<+

Hungary's number one magazine, N&k Lapja, is now

Facebook followers: available in both print and online verions. Subscribers to
the online magazine get access to all articles in the print
1 9 6 OOO version plus extra content.
/
j Instagram followers: Articles, reports and podcasts about unique, exciting

\Q topics, and passionate stories are produced jointly by the
" 60 700 editorial team of the print and digital magazine.
/ No&klapja.hu is the first online subscription magazine in the

Central Médiacsoport portfolio.

\( )}\ | \I’l \ AKTUALIS EGESZSEG KIKAPCS GASZTRO HETILAP DIGITALIS MAGAZIN KLUB“‘ ELOFIZETEK

Target group:
Urban women aged 35 and above, with higher education,
who value family and social relationships the most. They

s2épség divat asztrolégia lakberendezés I1élek Q f Hirlevél Belépek | Regisztrélok

care for the environment, and are conscious shoppers,

=3 committed and active on social media platforms.

£z a vitamin ellat energiaval,

, 1"2 ¢s javilja a szivmukodesl
‘ \

| Source: Hungary, E-Gemius (15+ domestic audience), weekly average of 2024
(C Central | Facebook and Instagram followers: 2025 March
//, MEDIACSOPORT



Meglepetes

Readership: Exciting and interactive women's weekly with stars
and news

221, OOO Meglepetés magazine has been a reliable and stable

player in the women's weekly magazine segment for over

Printed copies: 25 years. An interactive women's weekly with varied

content that offers many advertising options, including

62 93 O editorial-related advertising, thanks to a flexible editorial

/ background and 8 or 10-page thematic specials built
around seasonal topics.

Facebook followers:

70, 000] e
/ | Married urban women aged 18 to 59, who are attracted

to new things but also hold on to traditional values.
Very interactive, they love crossword puzzles and
games

N6NAPI MEGLEPETB OLVASOINKNAK

=< EZEN A HETEN CSAK 499 FT!

USP:
| Efficient reach to many interactive and easy-to-mobilize
readers

Market data:
| Frequency of publication: weekly

szl i B ; Source: Kantar Hoffmann NOK 2024/1-4
y ; A | Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
Facebook and Instagram followers: 2025 March
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Férjétdl szerette of Balizsovits
igy él valéjaban a zarkézott e e e At
Friderikusz Sandor: ,Szerintem a

boldogsag sziiletési iz

mindig képes meg

13 apré szokas, ami

bold i Ki a mumiakkal,
A gits igen utan =¥ csattogjon a fokozza a j6kedvet:
szeretne Arpa Attila: ,Uj lakast mets26oli6) Ezek a az ételek fliszerezése
R keresiink, ha jonne a baba” feladatok vérnak ésgyogyits
/. 2 most rank a kertben  gondolatok teszik
¢ J L1y szebbé a napokat

inészt a média fen coegree ekének tart
inész Crak Alexandra szerint ottho

A vardzsls 7 titka:
engedie szabadjira
az 8nben rejlé

A Halak né
kdnnyebben véltozik,
mint egy kaméleon:
magust, hasznilja kia  ezek a csillagjegyek
lappangé passzolnak hozzd a
teremtderdt! szerelemben
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Meglepetés.hu's content is provided by Meglepetés
magazine, with its diverse articles aimed at middle-aged
and older (mainly) women. It includes relationship advice,
recipes, articles about healthy lifestyles, esoteric content,
household and child-rearing materials, and of course

celebrity interviews..

Target group:

| Married urban women aged 18 to 59, who are attracted
to new things but also hold on to traditional values. Very
interactive, they love crossword puzzles and games also

| Source: Hungary, E-Gemius (15+ domestic audience), weekly average of 2024
| Facebook and Instagram followers: 2025 March



GLOSSY MAGAZINES
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Weekly RU:

316, 264,

Instagram followers:

37, 000

marie claire

= DIVAT SZEPSEG SZTAROK RIPORTER ELETMOD KULTURA 0Kko [LLELELEd DIGITALIS LAPSZAM

SZEPSEB

A szakérto
tippjei a lejart
sminkkedvencek
kapcsolatban

Readership:

50, 000

Printed copies:

/860

el
119, 000

A
MESTERSEGES
INTIMITAS
HAMIS ILLUZIC!

€
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marie claire

A distinctive premium glossy publication, the magazine
of choice for well-informed women with a refined
signature style. It educates readers on cultural sensitivity,
with articles on important social issues. It engages you,
helps you become more attractive and dress stylishly,
and offers touching content.

Target group:

| Aged between 25 and 49, of AB status and with above-
average income, the Marie Claire reader is open-minded
and fascinated by what the world has to offer and how
she presents herself to that world

USP:

| Premium readers with exceptionally high purchasing
power.

| Socially sensitive readers open to social issues.

| Strong international background: 34 international
editions, in 18 languages, 54 million copies per year
worldwide, 16 million readers per month

Market data:

| Frequency of publication: 8 issues per year
| Facebook: 100 to 120 posts per week

| Insta: 30 to 40 posts per week

Source: Kantar Hoffmann NOK 2024/1-4

| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
Facebook and Instagram followers: 2025 March

| Source: Hungary, E-Gemius (15+ domestic audience), weekly average of 2024



/ NOKLAPJA

SZAKOK

Published four times a year, N&k Lapja Evszakok (Seasons)
Readership: is a glossy magazine that features exclusively and typically

Hungarian content, but at the quality level of large
95 OOO international brand magazines. It offers relevant and
/ authentic Hungarian content, with readable articles and
Printed copies: longer novels for women who dare to dream.
Target group:
| Well-informed, intellectually open urban women,
aged 25 to 55, with middle or higher education.

USP:
| Relevant and authentic Hungarian content,
with readable articles and longer novels

Market data:
| Frequency of publication: 4 issues per year

JENENY A MUNKAHELY
RAT VAGY RIVALI

GYAN HAT RANK 4
MIKROMUANYAC?

Source: Kantar Hoffmann NOK 2024/1-4
| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average




/ NOKIAPIA 7

VOWZO, ERETT, TUDATDS

Borhds % - TalGHOI are?
Maresi ~ . ANEGOLDS:

5 :
Olyan ol még sosem : KoLk
yaltam, mint most™ i ¢ 59

TARTOS ALAPOZAS
PR €5 KONTRA

Uj rend: =

acne positivity

A PATTANAS 3
AR NEW CIKI! S

EGYENS

@ conist o TENYLEG CSODASTER A MACAGYGKER URTIPPEX 40 FELETT  IHVAS A PILATESPALON
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/ NOKIAPIA /7

S/EPSEG

NOk Lapja, the strongest magazine brand in Hungary,
launched a new, glossy special issue in 2018. The
perfect-bound glossy special is targeted at the core
readership of No&k Lapja magazine: married women
aged above 40, with above average income, who want
to stay fit, healthy and attractive, and live life to its fullest.
The special issue is published twice a year.

Target group:
| 40+ urban women with AB status

Market data:
| Frequency of publication: 2 issues per year; in May and
October

Source: Kantar Hoffmann NOK 2024/1-4

| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average

| Estimated Central reach is based on the number of copies sold, certified by the Central Media
Group's distribution department, multiplied by the average RPC value of the audited data of Central's
printed monthly newspapers



Cavasz

Central reach: The spring period offers many interesting topics to

explore in more detail, and therefore the glossy
48, 3 24 special issue of N6k Lapja magazine is published in
March. Longer articles, useful decor ideas, tasty
recipes, and a section dedicated to Easter help

readers get ready for the holidays and this special
Printed copies: time of the year, in an engaging style you've come

14, 309

e Target group:
| Urban women aged 25 to 49, ABC status

to expect from N6k Lapja magazine.

2025. TAVASZ

Market data:
| Frequency of publication: 1issue per year

Source: Kantar Hoffmann NOK 2024/1-4

| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average

| Estimated Central reach is based on the number of copies sold, certified by the Central Media
Group's distribution department, multiplied by the average RPC value of the audited data of
Central's printed monthly newspapers

- Ujra divat: himezz(ink!
« Pulcsi a négylabu kedvencnek
« Vendégvars sajttalak

€ central
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- Central reach: (Winter)

86, 514

Printed copies: (Winter)

BACH KATA &
WUNDERLICIT
JOZSEL
Akarsz-e vélem
csaladot jatszani?

Pk

NOK LAPJA

Miért
szerelem?
Schiffer Erzsébet
a Forrest Gump.
AKIK REGEN LATTAK cimii filmrol
A JOVOT ES AKI
MAR MA TUDJA, BATRAN FESZEGETI
A HATARAIT
i .
Tokéletes receptek s \ l/dman
Jamie Oliver 153 HELYET A NOKNEK!
legtjabb \ /
szakacskonyve

&\ f +14
28 V' i oL,

Central reach: (Summer)

138, 582

OLIMPIA
2024

Indulhat

a vakacio!
Némezorszag most
remantikusan

Héség ellen:
borzsonyl kisvasutak
Pattanjunk nyereghe:
mindent 4z e-bike-rol
Sétdl velem, alpakal

Printed copies: (Summer)

39, 819

MAGYAR FOTOMUVESZEK AMERIKABAN
Roert Capétél Moholy-Nagy Lisz 6ig
Dienes Andor. uk’ felfedezte Marilyn Monroe-t

MIERT
SZERETEM?

: SUNK!
0 Ly | SZEREPBEN” » LATOGATOBAN EGY
+ HOVA TONTEK AZ IMPRESSZIONISTA
Ml(l'«)t( sosm HALLOTT KULISSZATITKA!

“ell] Vv

Readable quality content for the summer and
winter holidays.

Target group:
| Urban women aged 18 to 49 who seek
quality entertainment

USP:

| High-quality glossy environment for
advertisements

| Great price to quality ratio

Market data:
| Frequency of publication: 2 issues per year
(June and December)

Source: Kantar Hoffmann NOK 2024/1-4

| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
| Estimated Central reach is based on the number of copies sold, certified by the Central
Media Group's distribution department, multiplied by the average RPC value of the audited
data of Central's printed monthly newspapers



NOK LAPJA

KORONA o

AZ ANGOL
KIRALYI CSALAD

Since the publication of the bookazine Elizabeth Il in
2022, an era has ended with the death of the
monarch, who was succeeded on the throne by her
son Charles lll. For the British, the unity of the nation
is embodied by Charles and Camilla, as well as
William, Prince of Wales, and Catherine, Duchess of
Cambridge. How do family members serve their
country? What are the constitutional duties of the
king? We introduce all those family members and
their helpers who work to ensure the survival of the
British monarchy.

Target group:
Urban women aged 18 to 49 who has ABC status, and
interested in celebrities

USP:
| High-quality glossy environment for advertisements
| Great price to quality ratio

NN \ il o Market data:
A Y i | Frequency of publication: 1issues per year (April)

A7Z ANGCOL
KIRALYI CSALAD

| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average




NOK TAPJA

vent

Central reach: The magazine offers inspiring tips and ideas for
decorating your home for the Advent period and helps
you get in the mood for Christmas.

Target group:
| Urban women aged 18 to 49 who seek quality
entertainment

USP:

| Glossy quality magazine ideal for

: advertisements

—— : | High paid circulation in the key year-end period

* GRECS0 KRISZTIAN » V. SULCSAR (LDIKO ¢ PAL FERENS
» SCHAFFER FRZS23ET « NYARY <RISZTIAN

Market data:
| Frequency of publication: 1issue per year (November)

Source: Kantar Hoffmann NOK 2024/1-4
| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average

Genertciof "
bekességben - S
Eé?{gﬁ{}{"d Ké > Media Group's distribution department, multiplied by the average RPC value of the audited

| Estimated Central reach is based on the number of copies sold, certified by the Central

i data of Central's printed monthly newspapers
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NOKLAPJA

KERT&OTTHON

N6k Lapja KERT és OTTHON (GARDEN and HOME)
fresh and forward-looking new glossy
publication, focused on home and garden.

Target group:
| Urban women aged 18 to 49, AB status

USP:

| Glossy format guarantees high quality environment

for advertisements

| Due to its relevant content, the magazine is on sale
from March through August.

RKELY £S

A TERASZ BERENDEZESEHEZ

Market data:
| Frequency of publication: 1issue per year, in March

Source: Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual
Average

| Estimated Central reach is based on the number of copies sold, certified by the Central
Media Group's distribution department, multiplied by the average RPC value of the audited
data of Central's printed monthly newspapers
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JANZA KAATA

«A BAKONYB

JAROK MEDITALNI®

LESSUK EL_

A NAGYIKTOLY
DIVAT LETT

A GRANDMA
LIFESTYLE

3@ )

Printe

NOKIAPA »

€geszseg

Market leader in its segment, the most credible and
authentic health magazine.

Covers a variety of health-related topics from different
perspectives, and offers useful everyday tips and advice for a
healthier lifestyle.

Target group:
| Married urban women aged over 30, with middle or higher
education, interested in healthy lifestyle.

USP:

| Reach to female opinion leaders.

| Regarded as having reliable and trustworthy content
by both readers and advertisers

Market data:
| Frequency of publication: 9 issues per year

Source: Kantar Hoffmann NOK 2024/1-4
| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
Facebook followers: 2025 March



r NOKLAPIA rooc

VALTOZOKOR

How can we maintain our shape, fitness, and beauty for
the coming years? How can we xperience the joy? In the
magazine, we share our physical and mental experiences
3 3 71 4 with each other; we involve psychologists, doctors, and

/ dieticians in experiencing quality menopause. We answer
questions with a positive attitude and authentic
information.

Central reach:

Printed copies:

Target group:
| Urban women aged over 45, who are interested in
healthy lifestyle, beauty and wellness.

USP:
| Glossy format guarantees high quality environment for
advertisements

Market Data:
Frequency of publication: 1issue per year:

L . Source: Number of copies Central Médiacsoport Zrt. Distribution Department
ekl 2024 Annual Average
‘ | Estimated Central reach is based on the number of copies sold, certified by
the Central Media Group's distribution department, multiplied by the average

RPC value of the audited data of Central's printed monthly newspapers

Olvasnivalo:
Odze Gydrgy, Orvos-Téth Noéml,
Récz Zsuzsa, V. Kulcsar lldiko
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Misztikus talalkozasok: Jﬂknr i helyen
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A Biblia kédja: rejtett izenetek a Szentirasban:

Sziiletésszotér: burokban sziiletés, csdszarmetszés, farfekvés
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NOKTAPJA

The special issue is focused on esoterism, with
reliable and detailed content as usual from N&k
Lapja magazine.

Target group:
| urban women aged 18-59 who are interested in
astrology and esoterism

USP:

| Useful, practical tips and advice for
everyday life

Market data:
| Frequency of publication: 6 issues per year

Source: Kantar Hoffmann NOK 2024/1-4

| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
| Estimated Central reach is based on the number of copies sold, certified by the Central
Media Group's distribution department, multiplied by the average RPC value of the audited
data of Central's printed monthly newspapers

Facebook followers: 2025 March




GASTRO MAGAZINES
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NOK LAPJA

KONYHA

AND SPECIAL ISSUES

A market leading traditional gastronomy magazine
N&k Lapja Kitchen (Konyha) features recognized chefs,

gastro bloggers and 100% tested recipes.

Target group:
| Married women aged between 25 and 55, ABC status,
interested in gastronomy

USP:

| Market leading traditional gastro magazine with great
editorial-related advertising options, and not only for food
sector companies

Kbnny(l ebéd: leves + cs
Mit kezdjiink 2 sz(kkadl kenyénel'
Uvegbe zirt saldtdk

| Due to its content, the magazine is kept for longer, picked
up and read through several times.

Market data:
| Frequency of publication: monthly

‘ YE/‘/SEK | Special issues of 2025:

e; e March and November: Desszert (Dessert)
& i *‘\ MELENGETO May: Vendégvaré finomsagok (Finess for guests)
S et \\_‘& ST ,_-_ 2 NOMSAGO< L ] ’
TN Ll | e Y ‘ June: Grill és kerti party (Grill and garden party)

MESESZEP AR BT - f e % )

i Bl LR A s August: Airfryer
MENTES & 2. L ¥ rtakma: — ¥ 2 7 7 .. 7
DESSIERTEG - x5 September: Kenyerek és péksutemenyek (Breads and
pastries)

; i KONYHA |

LATVANYOS
GYUMOLCSTORTAK _

KEVERT SUTEMENYEK
VILLAMGYORSAN

SUSSAKERTESan © | \ 3

i,
o
i,

A KAMRA KlNc B ] o) 7 > Source: Kantar Hoffmann NOK 2024/1-4
;h‘ol( x\moni - v/ | Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
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NATIONAL
GEOGRAPHIC

AND SPECIAL ISSUES

The world's leading scientific and educational magazine.

Offering stunning visual solutions and authentic content, it
is the magazine of choice for readers looking for
‘.x:‘ch'RcstK intellectual entertainment. Most of the reports in the US
?Fo,:ézos" edition are published in the Hungarian edition, along with

. - ‘ content of local relevance.

g = = F- 'R Target group:
. i« JIY | MAlKEDVENCEK . B | Urban readers aged between 18 and 49, with middle or

UJDONSAGOK
».4“&

Vadiudak féldan, vizen,
levegdber

higher education, of AB status, interested in natural
sciences and educational articles.

A végzetes thaifoldi sz6kéar egy Manye s Asanborough ‘ > .
magyar tulélé szemével f / #50 “ 4 USP:

| One of TOP10 global brands: Published in 33 countries,
R in 37 languages
cebcmc " : | 60 million readers worldwide
" ERZSEBET | Unparalleled subscriber rate of over 70%

)ﬂ it}

Special issues
9 publication per year
Printed Cop|es 10 OOO

Market data:
| Frequency of publication: monthly

Source: Kantar Hoffmann NOK 2024/1-4

| Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
Facebook and Instagram followers: 2025 March

| Source: Hungary, E-Gemius (15+ domestic audience), weekly average of 2024
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NOK LAPJA

BOOKAZINE

N6k Lapja Konyha Unnep (Holiday) Bookazine

In our publication related to the N6k Lapja Konyha brand,
we show our readers special and festive recipes in
preparation for Christmas.

Target group:
| Married women aged between 25 and 55, ABC status,
interested in gastronomy

NSk Lapja 100 legjobb kényv (100 Best Books) Bookazine
Focus on promoting reading thought-provoking stories,
good books, and literature are important to Nék Lapja. We
believe that a book can change us, make us richer, and
teach us as adults. Since 2021, we have dedicated
November to promoting reading.

Célcsoport:

The product is designed for those N&k Lapja consumers
who show an outstanding interest in cultural or literary
topics.

Market data

Frequency of publication: 1issue per year:

| N6k Lapja Konyha Unnep Bookazine: 2025.10.21.

| N6k Lapja 100 Legjobb kényv Bookazine: 2025.10.30.

| Source: Number of copies Central Médiacsoport Zrt. Distribution Department 2024 Annual Average
| Estimated Central reach is based on the number of copies sold, certified by the Central Media
Group's distribution department, multiplied by the average RPC value of the audited data of Central's
printed monthly newspapers
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