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STAR MAGAZINES



Launched in 1998, Story was the first

star magazine in Hungary., and has been the most

popular one ever since,offering insight into the life of

Hungarian celebrities and useful tips and advice for

readers.

TARGET GROUP:

| Urban women, aged 18 to 59, interested in stars 

. 

USP:

| The star magazine magazine with the highest 

readership and paid circulation

Market data: 

| Frequency of publication: weekly

Readership:

375, 000
Paid circulation:

66, 000
Facebook followers:

225, 000

The star magazine magazine with the highest 

readership and paid circulation

Source: Kantar Hoffmann TGI-NOK 2024/3-4 2025/1-2

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months Average

| Facebook Followers: 2025. November



| Source: EstimatedCentral reachis based on the number of copies sold, certified by the Central 

Media Group's distribution department, multiplied by the average RPC value of the audited data of 

Central's printed monthly newspapers

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months Average

| Facebook Followers: 2025. November

Seasonalspecial issuesof Hungary's most popular star

magazinefocuson topics that women are most interested

in, and are related,of course,to Hungarianstars.

in 2022, the list of specialissuesalso include two thematic

specialissues.

TARGET GROUP:

| readers aged 18to 59, interested in celebrities

USP:

| A strong brand that ensures high paid circulation

and quality

| High paid circulation, also during the key year-end 

period

Market data: 

| Frequency of publication: 9 issues per year

K¦L¥NSZćMOK
Story Spring, Autumn, Winter, Summer

CENTRAL REACH: 

125,000

Averageof paidcirculation:

32,000 32,000 34,000 22,000 34,000

Averageof paidcirculation:

32,000 29,000 32,000 31,000

Tematicspecialissues: Recept ®s ter²t®s (Recipe and serving), TV+Rejtv®ny, (Crosswords) Di®ta ®s 

Fitnesz (Dietsand fitnes), Szt§rotthon, (Home of celebrities), Horoszk·p (Horoscope), 



Storymagazineis going online! Themarket-leadingweekly

star magazine of CentralM®diacsoportlaunched story.hu

in November 2021, to complement the offline content of

the popular magazinewith more excitingphotos and video

content, and the latest news on Hungarian and foreign

celebrities.

TARGET GROUP:

| Urban women, aged 18 to 59, interested in stars 

WeeklyRU: 

389,000

| Source: Hungary, E-Gemius (15+ domestic audience), weekly average of October 2025

| Facebook Followers: 2025. November

Facebook followers: 

225, 000

WeeklxPV: 

1,612,000



ÅPositioned higher than its competitors

ÅModern design, nice layout, quality 

photos, varied content

ÅA source of reliable quality entertainment

ÅAlso covering more serious topics

ÅFriendly tone

TARGET GROUP:

| Urban women aged 18to 49, ABC status

USP:

| A premium star magazine, the second highest readership 

in its segment after Story

Market data: 

| Frequency of publication: weekly 

The star magazine with the second highest 

readership and paid circulation in Hungary

Readership:

150,000
Printed circulation

36,000
Facebook followers: 

64, 000

Source: Kantar Hoffmann TGI-NOK 2024/3-4 2025/1-2

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months 

Average

| Facebook Followers: 2025. November



LISTINGS MAGAZINES



The most popular listingsmagazinein Hungary,with

the most Hungarian channels and magazine-like

content. It is great for complementingTV campaigns,

and offersmanyopportunitiesfor sponsoredcontent.

Target group:

| Urban readers aged 18 to 59, ABC status

USP:

| Market-leading listings magazine with the 

highest readership and paid circulation

| Magazine-like content is ideal for editorial-related 

advertising

Market data: 

| Frequency of publication: weekly

The most read listings magazine in HungaryReadership:

230,000
Printed copies

95,000

Source: Kantar Hoffmann TGI-NOK 2024/3-4 2025/1-2

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months Average



| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months 

Average

It is a uniquepublicationin Hungary!

In addition to the current offerings of the most

watched streamingchannels(NETFLIX,Disney+,Max,

Skyshowtime, RTL+), readers interested in foreign

stars,celebrities,and captivatingtrue crimestoriescan

alsoturn to it asa premium celebritymagazine.

Targetgroup:

| Urban readers aged 18 to 59, ABC status

Market data:

| Frequency of publication: 4 issues per year

Special issue of the country's largest and most 

widely read program magazine: Sz²nes RTV

Printed copies:

20,000

CentralReach

55,000



K®thetiRTVMťsormagazin(bi-weekly RTV listings

magazine)offersreliablequalityat a reasonableprice.

Flexible ad placement options allow to reach your

target audiencemore effectively.

Target group:

urban readers aged 18 to 59

USP:

| High circulation and cost-effective advertising rates

Market data: 

| Frequency of publication: bi-weekly

A lower-priced weekly listings magazine

Readership:

91,000
Printed Copies

41,000

Source: Kantar Hoffmann TGI-NOK 2024/3-4 2025/1-2

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months 

Average



Source: Kantar Hoffmann TGI-NOK 2024/3-4 2025/1-2

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months 

Average

| EstimatedCentral reachis based on the number of copies sold, certified by the Central Media 

Group's distribution department, multiplied by the average RPC value of the audited data of 

Central's printed monthly newspapers

Launched in November 2011, Heti TVđjs§g(Weekly

TV Listings Magazine) is a reasonably-priced

alternative for both readers and advertisers in the

listingsmagazinesegment.

Target group:

| Readers aged 30 to 59

USP:

| Large front page ad optionand cost-effective 

advertising

Market data: 

| Frequency of publication: weekly

A lower-priced weekly listings magazineCentralreach

34,000
Printed copies:

10,000



WOMENõS MAGAZINE



Offering varied,authentic, topical and entertaining content,

NŗkLapja magazine reaches hundreds of thousands of

women. In our ever-changing world, this magazine

representsa constant set of values, with family values in

focus.

Target group:

Urban women aged between18and 59, of ABCstatus,with

middle or higher leveleducation,who valuefamilythe most.

USP:

|NŗkLapjahasthe highestpaid circulation

and the highestreadershipof all magazines.

| Authenticand trustedcontent,a valuedbrand

for all generations.

Market data: 

| Frequency of publication: weekly

| Facebook: 10 to 20 posts daily

Womenõsweeklymagazinewith the longesttradition

Readership:

434,000
Printed copies:

115,000
Facebook followers: 

196,000

| Source: Kantar Hoffmann TGI-NOK 2024/3-4 2025/1-2

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months 

Average

| Facebook and Instagram followers: 2025 November

Instagram followers

61,000



Hungary's number one magazine, NŗkLapja, is now

available in both print and online verions. Subscribersto

the online magazine get accessto all articles in the print

versionplusextracontent.

Articles, reports and podcasts about unique, exciting

topics, and passionatestoriesare produced jointly by the

editorial team of the print and digital magazine.

Nŗklapja.hu is the first online subscriptionmagazinein the

CentralM®diacsoportportfolio.

Target group:

Urban women aged 35 and above,with higher education,

who value family and social relationshipsthe most. They

care for the environment, and are conscious shoppers,

committedand activeon socialmediaplatforms.

The first women's magazine in Hungary to use a 

paywall site.

WeeklyRU: 

242,000

| Source: Hungary, E-Gemius (15+ domestic audience), weekly average of October 2025

| Facebook and Instagram followers: 2025 November

Facebook followers: 

196,000

WeeklyPV: 

1,462,000

Instagram followers: 

61,000



Meglepet®smagazine has been a reliable and stable

player in the women'sweeklymagazinesegmentfor over

25 years. An interactive women's weekly with varied

content that offers many advertising options, including

editorial-related advertising,thanks to a flexible editorial

background and 8 or 10-page thematic specials built

around seasonaltopics.

Target group:

| Married urban women aged 18to 59, who are attracted

to new things but also hold on to traditional values.

Very interactive, they love crossword puzzles and

games

USP:

| Efficient reach to many interactive and easy-to-mobilize 

readers  

.

Market data: 

| Frequency of publication: weekly

Exciting and interactive women's weekly with stars 

and news 
Readership:

209,000
Printed copies:

57,000
Facebook followers:

71,000

Source: Kantar Hoffmann TGI-NOK 2024/3-4 2025/1-2

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months Average

Facebook and Instagram followers: 2025 November



Meglepet®s.hu's content is provided by Meglepet®s

magazine, with its diverse articles aimed at middle-aged

and older (mainly)women. It includesrelationshipadvice,

recipes, articles about healthy lifestyles,esoteric content,

household and child-rearing materials, and of course

celebrityinterviews..

Target group:

| Married urban women aged 18to 59, who are attracted

to new things but alsohold on to traditional values. Very

interactive,they lovecrosswordpuzzlesand gamesalso

WeeklyRU:

238,000

| Source: Hungary, E-Gemius (15+ domestic audience), weekly average of October 2025

| Facebook and Instagram followers: 2025 November

Facebook followers: 

70,000

WeeklyPV: 

796,000



GLOSSY MAGAZINES



Printed copies:

12,000
Facebook followers: 

120,000

A distinctivepremium glossy publication, the magazine

of choice for well-informed women with a refined

signaturestyle. It educatesreaderson cultural sensitivity,

with articleson important social issues. It engagesyou,

helps you become more attractive and dress stylishly,

and offerstouching content.

Target group:

| Aged between25 and 49, of ABstatusand with above-

averageincome,the Marie Clairereader is open-minded

and fascinatedby what the world has to offer and how

shepresentsherselfto that world

USP:

| Premium readers with exceptionally high purchasing 

power.

| Socially sensitive readers open to social issues.

| Strong international background: 34 international

editions, in 18 languages, 54 million copies per year 

worldwide, 16 million readers per month

Market data: 

| Frequency of publication: 4 issues per year

| Facebook:  100 to 120 posts per week

| Insta: 30 to 40 posts per week

Source: Kantar Hoffmann TGI-NOK 2024/3-4 2025/1-2

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months Average

Facebook and Instagram followers: 2025 November

| Source: Hungary, E-Gemius (15+ domestic audience), weekly average of October 2025

Weekly RU:

182,000
Instagram followers: 

38,000
 

Readership:

48,000



Readership:

88,000
Printed copies:

16,000

Publishedfour timesa year,NŗkLapja£vszakok(Seasons)

is a glossymagazinethat featuresexclusivelyand typically

Hungarian content, but at the quality level of large

international brand magazines. It offers relevant and

authentic Hungarian content, with readable articles and

longer novelsfor womenwho dare to dream.

Target group:

| Well-informed, intellectually open urban women,

aged 25 to 55, with middle or higher education.

USP:

| Relevant and authentic Hungarian content, 

with readable articles and longer novels

Market data: 

| Frequency of publication: 4 issues per year

Source: Kantar Hoffmann TGI-NOK 2024/3-4 2025/1-2

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months 

Average



Centralreach:

25,000

Printed copies:

10,000

NŗkLapja, the strongest magazine brand in Hungary,

launched a new, glossy special issue in 2018. The

perfect-bound glossy special is targeted at the core

readership of NŗkLapja magazine: married women

aged above 40, with above average income, who want

to stayfit, healthyand attractive,and live life to its fullest.

Thespecialissueispublishedtwicea year.

Target group:

| 40+ urban women with AB status

Market data: 

| Frequency of publication: 2 issues per year; in May and 

October

Source: Kantar Hoffmann TGI-NOK 2024/3-4 2025/1-2

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months Average

| EstimatedCentral reachis based on the number of copies sold, certified by the Central Media 

Group's distribution department, multiplied by the average RPC value of the audited data of Central's 

printed monthly newspapers



Centralreach:

70,000

Printed copies:

16,000

The spring period offers many interesting topics to

explore in more detail, and therefore the glossy

specialissueof NŗkLapjamagazineis published in

March. Longer articles, useful decor ideas, tasty

recipes, and a section dedicated to Easter help

readersget ready for the holidaysand this special

time of the year, in an engaging style you've come

to expectfromNŗkLapjamagazine.

Target group:

| Urban women aged 25 to 49, ABC status

Market data: 

| Frequency of publication: 1 issue per year

Source: Kantar Hoffmann TGI-NOK 2024/3-4 2025/1-2

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months Average

| EstimatedCentral reachis based on the number of copies sold, certified by the Central Media 

Group's distribution department, multiplied by the average RPC value of the audited data of 

Central's printed monthly newspapers



Central reach:  (Summer)

129,000
Printed copies: (Summer)

36,000

Readable quality content for the summer and 

winter holidays.

Target group:

| Urban women aged 18 to 49 who seek 

quality entertainment

USP:

| High-quality glossy environment for 

advertisements

| Great priceto quality ratio

Market data: 

| Frequency of publication: 2 issues per year

(June and December)

Source: Kantar Hoffmann TGI-NOK 2024/3-4 2025/1-2

| Number of copiesCentral M®diacsoport Zrt. Distribution Department 2025. 1-10. months 

Average

| EstimatedCentral reachis based on the number of copies sold, certified by the Central 

Media Group's distribution department, multiplied by the average RPC value of the audited 

data of Central's printed monthly newspapers

Central reach:  (Winter)

87,000
Printed copies: (Winter)

20,000


