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Paid circulation:
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story

The star magazine magazine with the highest
readership and paid circulation

Launched in 1998 Story was the first
star magazine in Hungary, and has been the most
popular one ever since,offering insightinto the life of
Hungarian celebritiesand useful tips and advice for

readers

TARGET GROUP:
| Urban women, aged 18 to 59, interested in stars

USP:
| The star magazine magazine with thénighest
readership and paid circulation

Market data:
| Frequency of publication: weekly

Source:Kantar Hoffmann TGNOK 2024/34 2025/12
| Numberof copiesCe nt r al M® d Distribtionepartment 2025.-10. months Average
| FacebookFollowers: 2025. November



Story SpringAutumn, Winter, Summer Stor

CENTRAL REACH: K L¥NSZTMOK
125,000
Averageof pai d circulation Seasonalspecial issuesof Hungary's most popular star

magazinefocus on topics that women are most interested
in, and are related, of course,to Hungarianstars

in 2022, the list of specialissuesalsoinclude two thematic
specialissues

TARGET GROUP:
| readers aged 180 59, interested in celebrities

USP:
| A strong brand that ensures high paid circulation
and quality

| High paid circulation, alsaduring the key yearend
period

Tematicspeciaissues Recept ®s tseavund, T @8 R¢ REBoas®prygs On ®t a ®s
FitneszDietsandfitneg , Szt §r ot telewie§ , ( Ho niddodpe, p|  ( Market data:

Averageof pald circulation | Frequency of publication® issues per year
32,000 32,000 34,000 22,000 34,000

| Source EstimatedCentralreachis based on the number of copies sold, certified by the Central
Media Group's distribution department, multiplied by the average RPC value of the audited data
Central's printed monthly newspapers

| Number of copiesCe nt r al M® d DistribstionfDepartment 2025.-10. months Average
| FacebookFFollowers: 2025. November
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story.hu

Storymagazineis going online! The marketleading weekly
star magazine of CentralM®d i a ¢ $aonphedstoryhu
in November 2021 to complement the offline content of
the popular magazinewith more excitingphotos and video
content, and the latest news on Hungarian and foreign
celebrities

TARGET GROUP:
| Urban women, aged 18 to 59, interested in stars

| Source: HungaryE-Gemius (15+ domestic audienceyeekly average of October 2025
| FacebookFollowers: 2025. November



Readership

150,00

Printedcirculation

6,00

Facebookollowers
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BEST

The star magazine with the second highest
readership and paid circulation in Hungary

A Positioned higher than its competitors

A Modern design, nice layout, quality
photos, varied content

A A source of reliable quality entertainment

A Also covering more serious topics

A Friendly tone

TARGET GROUP:
| Urban women aged 180 49, ABC status

USP:
| A premium star magazine, the second highest readership
in its segment after Story

Market data:
| Frequency of publication: weekly

Source:Kantar Hoffmann TGNOK 2024/34 2025/12

| Numberof copiesCe nt r al M® d Distibubop ®epartnizent2025.-10. months
Average

| FacebookFollowers: 2025. November
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The most read listings magazine in Hungary

The most popular listingsmagazinein Hungary, with
the most Hungarian channels and magazinelike
content It is great for complementing TV campaigns,
and offersmany opportunitiesfor sponsoredcontent

Target group:
| Urban readers aged 18 to 59, ABC status

|
i
!

2025. DECEMBER 8-14. | 50, HET
SS9FT | 3.4€ | 340DIN

USP:

| Marketleading listings magazine with the
highest readership and paid circulation

| Magazinelike content is ideal for editoriaftelated

advertising

— 300 . @
I MUSOSRAJANLO i
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o HETENTE! — !v

Tkonikus sxerevek,

felejthetetlen stilus

‘Diane}] . Market data:
K,. . | Frequency of publication: weekly

mert koze nincs ahhoz,

amit a megvalésult Simokrél
gondolnak az emberek”

CLTLEA 5

LLL Instant csalad
Hogyan valik ket nevelsziilobdl
meg harom 6rdkbe fogadott gyermekbs!
igazi, 5

Source:Kantar Hoffmann TGNOK 2024/34 2025/12
| Number of copiesCe nt r al M® d Distribstionepartment 2025.-10. months Averag




CentralReach
55 OOO Special issue of the country's Iargest and most
widely read programmagazire: Sz 2 nes RT
Printedcopies

It isa unique publicationin Hungary!

In addition to the current offerings of the most
watched streaming channels(NETFLIXDisney+, Max,
Skyshowtime RTL+), readers interested in foreign
stars,celebrities,and captivatingtrue crime storiescan
alsoturn to it asa premium celebritymagazine

Targetgroup:
| Urban readers aged 18 to 59, ABC status

Marketdata:
| Frequency of publicatiord issues per year

- Atélake v:g]uteku (

‘A kqszkad 4

n: Earth » Barededil: Bom L et I8 Ryan Gosling,
Bilu

| Number of copiesCe nt r al M® d Distribstionepartment 2025.-10. months
Average
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Ree\lgership

g ’qO

PrintedCopies

Megbizhaté minéség kedvez6 aron!
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RTV Miismzl N

A lower-priced weekly listings magazine

K®t hRAY Mt s o r ma @iaveekihRTV listings
magazine)offersreliablequality at a reasonableprice.
Flexiblead placement options allow to reach your
target audiencemore effectively

Target group:
urban readers aged 18 to 59

USP:
| High circulation and costeffective advertising rates

Market data:
| Frequency of publication: bweekly

SourceKantar Hoffmann TGNOK 2024/34 2025/12
| Number of copiesCe nt r al M® d Distribstionepartment 2025.-10. months
Average



HetiTV..

A lowerpriced weekly listings magazine

Launchedin November 2011 Heti TV d j s (8Vgekly
TV Listings Magazine) is a reasonablypriced
alternative for both readers and advertisersin the
listingsmagazinesegment

Target group:
| Readers aged 30 to 59

USP:
| Large front page ad optionand costeffective
advertising

Market data:
| Frequency of publication: weekly

Men in Black -
Sotét zsaruk 2

47 ronin
Mozi+, szerda 18.45

A szamurdjok bosszut slinak
gazdajuk gyilkosin

Source:Kantar Hoffmann TGNOK 2024/34 2025/12

| Numberof copiesCe nt r al M®d Distribgionepartment 2025.-10. months
Average

| EstimatedCentralreachis based on the number of copies sold, certified by the Central Media
Group's distribution department, multiplied by the average RPC value of the audited data of
Central's printed monthly newspapers

Isten ostora
Flim Méania, szombat 19.25
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NOK LAPJA

Wo me wdeklymagazinewith the longesttradition

Offering varied, authentic, topical and entertaining content,
N r WK.apja magazine reaches hundreds of thousands of
women. In our everchanging world, this magazine
representsa constant set of values with family valuesin
focus

Target group:
Urban women aged between 18and 59, of ABCstatus,with
middle or higherleveleducation,who valuefamilythe most

USP:

| N1 kapjahasthe highestpaid circulation
and the highestreadershipof all magazines

| Authenticand trusted content, a valuedbrand
for all generations.

Market data:
| Frequency of publication: weekly
| Facebook: 10 t@0 posts daily

| Source:Kantar Hoffmann TGNOK 2024/34 2025/%2

| Numberof copiesCe nt r al M®d Distribionepartment 2025.-10. months
Average

| Facebook and Instagranfollowers 2025 November



242 , OOO NOK LAPJANAZ

WeekiyPV:
The irst women's magazine in Hungary to use a

1,462,000 ~*

Hungary's number one magazine, Nr kLapja, is now

FacebooKollowers availablein both print and online verions Subscribersto
the online magazine get accessto all articlesin the print
196 OOO versionplusextracontent
|
Instagramfollowers Articles, reports and podcasts about unique, exciting

topics, and passionatestories are produced jointly by the
61 OO editorial team of the print and digital magazine
) | N r k | laupsijtha first online subscriptionmagazinein the

CentralM®d i a c poafplio.r t

\( )}\ [ \Pl \ AKTUALIS EGESZSEG KIKAPCS GASZTRO HETILAP DIGITALIS MAGAZIN KLUB“Q ELOFIZETEK

Target group:
Urban women aged 35 and above, with higher education,
who value family and social relationshipsthe most They

s2épség divat asztrolégia lakberendezés 1élek Q f Hirlevél Belépek | Regisztralok

care for the environment, and are conscious shoppers,

B committed and activeon socialmediaplatforms

Ez a vitamin ellat (‘11(‘1'gi;i\'zll,

‘ 3 ¢s javilja a szivmukodést
\

| Source: HungaryleGemius (15+ domestic audienceyeekly average of October 2025
(C Ce n t ra I | Facebookand Instagramfollowers 2025 November
/// MEDIACSOPORT



Meglepetes

Readership Exciting and interactive women's weekly with stars
and news

209,00 Me g | e preaga®re has been a reliable and stable

playerin the women'sweeklymagazinesegmentfor over

Printedcopies 25 years An interactive women's weekly with varied
content that offers many advertising options, including
5 ; OO editorialrelated advertising,thanksto a flexible editorial

background and 8 or 10page thematic specials built

around seasonatopics.
Faceboolollowers

7 1 OO Target group:
] | Married urban women aged 18to 59, who are attracted

to new things but also hold on to traditional values
Very interactive, they love crossword puzzles and
games

JELEK A CIPGSDOBOZON: | 10 OLDAL REJTVENY %'
MELYIK MIT JELENT?

USP:
| Efficient reach to many interactive and easy-mobilize
readers

Market data:
| Frequency of publication: weekly

Source:Kantar Hoffmann TGNOK 2024/34 2025/12
| NumberofcopiesCe nt r al M® d Distrbstionfepartment 2025.-10. months Average
Facebook and Instagranfollowers 2025 November
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Meglep

SITAROK  RIPORTOK LELEK  EZOTERIA

Sztarok

igy él valéjaban a zérkézott
Friderikusz Sandor: ,Szerintem a e
boldogsag sziiletési rendellenesség” .D“‘

1 -
Ki a mumidkkal,
csattogjon a
metszéolld! Ezek a
feladatok varnak
most rink a kertben

I_
i*

A vardzslds 7 titka:
engedje szabadjira
az 8nben rejls
migust, haszndlja ki a

A boldogité igen utdn gyermeket
szeretne Arpa Attila: ,,Uj lakast
keresiink, ha jonne a baba”

lappangé
teremtSerdt!

ll«;lq)etee

WeeklyRU:

238,00

WeekiyPV:

796,00

FacebooKollowers

70,000

13 apré szokas, ami
fokozza a jékedvet:
az ételek fiiszerezése
és gyogyite
gondolatok teszik
szebbé a napokat

A Halak né
Knnyebben valtozik,
mint egy kaméleon:
ezek a csillagiegyek
passzolnak hozzd a
szerelemben

Meglepetes .

Me g | e pusst a®rdent is provided by Megl ep e
magazine, with its diverse articles aimed at middle-aged
and older (mainly)women. It includesrelationshipadvice,
recipes, articles about healthy lifestyles,esoteric content,
household and child-rearing materials, and of course
celebrityinterviews.

Target group:

| Married urban women aged 18to 59, who are attracted
to new things but alsohold on to traditional values Very
interactive they love crosswordpuzzlesand gamesalso

| Source: HungaryEe-Gemius (15+ domestic audienceyeekly average of October 2025
| Facebookand Instagramfollowers 2025 November
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Readership

48.00 marie claire

’

WeekiyRU: Printedcopies A distinctive premium glossy publication, the magazine

2 of choice for wellinformed women with a refined
‘182700 ,00

signaturestyle It educatesreaderson cultural sensitivity,
Instagramfollowers lower:

with articleson important socialissues It engagesyou,
38,000 120,00

helps you become more attractive and dress stylishly,
and offerstouching content.

Target group:

| Aged between 25 and 49, of AB statusand with above
averageincome,the Marie Clairereaderis open-minded
and fascinatedby what the world has to offer and how
she presentsherselfto that world

marie claire

= DIVAT SZEPSEG SZTAROK RIPORTER ELETMOD KULTURA 0Kko [LLELELEd DIGITALIS LAPSZAM

USP:

| Premium readers with exceptionally high purchasing
power.

SZEPSEB

| Socially sensitive readers open to social issues.
.As.z§1kert.(’) : . | Srong international background: 34 international
tippjei a lejart " editions, in 18 languages, 54 million copies per year
sminkkedvencek - g \ P worldwide, 16 million readers per month
kapcsolatban = e

Market data:

| Frequency of publicatiord issues per year
| Facebook: @0 to 120 posts per week

| Insta: ® to 40 posts per week

Source:Kantar Hoffmann TGNOK 2024/34 2025/12

| NumberofcopiesCe nt r al M®d DistrbstionfepartmenZ 2025.-10. months Averag
G Ce ntl'a I Facebook and Instagranfollowers 2025 November

/ | Source: HungaryleGemius (15+ domestic audienceyeekly average of October 2025
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Readership

88,00

Printedcopies

2025, TELXXVIL EVFOLYAM 4 52,

EVSZAKO!

A RITUSOK EREJE
03IASZULETO —— )
uAcvoMANvoK . U ;

M1 VAR RANK
I 2050-BEN?
A I6VET
MINDANNYIAN
| ALAKITIUK!

CHRIS HEMSWORTH.
AZ ERZELMES
SZUPERHOS

VIETNAMI
KEPESLAPOK

ZOLDELLO
RIZSFOLDEKTOL
AZ EZER LAMPAS

VAROSAIG

INSPIRALO
KULONLEGES K

/ NOKLAPJA

SZAKOK

Publishedfour timesa year,Nr kapjaf v s z &Ekasdkp
is a glossymagazinethat featuresexclusivelyand typically
Hungarian content, but at the quality level of large
international brand magazines It offers relevant and
authentic Hungarian content, with readable articles and
longer novelsfor womenwho dareto dream.

Target group:
| Welkinformed, intellectually open urban women
aged 25 to 55, with middle or higher education.

USP:
| Relevant and authentic Hungarian content,
with readable articles and longer novels

Market data:
| Frequency of publication: 4 issues per year

SourceKantar Hoffmann TGNOK 2024/34 2025/12
| Number of copiesCe nt r al M® d Distribtionepartment 2025.-10. months
Average
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Varga Iza
10 TIPPJE A SIKERES
ELETMODVALTASHOZ

/ NO LAPA 7

VONZO, ERETT, TUDATOS

MUTASD, MI VAN A TASKADBAN!

. Sztorik

L a ruzson tal
) Annani Zite, Eke Angéla,
g Juhdsz Anna és Korn Anita

GYGGYGOMBAK TITKAL
VEGTELEN VALASITEK,
4 OE MELYIK MIRE 107

/ NOKIAPIA /7

S/EPSEG

N1 Wlapja, the strongest magazine brand in Hungary,
launched a new, glossy special issue in 2018 The
perfectbound glossy special is targeted at the core
readership of N1 k.apja magazine married women
aged above 40, with above averageincome, who want
to stayfit, healthyand attractive,and live life to its fullest
The specialissueis publishedtwice a year.

Target group:
| 40+ urban women with AB status

Market data:
| Frequency of publication: 2 issues per year; in May and
October

SourceKantar Hoffmann TGNOK 2024/34 2025/12

| Number of copiesCe nt r al M® d Distribstionepartment 2025.-10. months Average
| EstimatedCentralreachis based on the number of copies sold, certified by the Central Media
Group's distribution department, multiplied by the average RPC value of the audited data of Cer
printed monthly newspapers



Cavasz

Centralreach The spring period offers many interestingtopics to
explore in more detail, and therefore the glossy
70 y OO specialissueof N r kapjamagazineis publishedin

March. Longer articles, useful decor ideas, tasty

recipes, and a section dedicated to Easter help

’_ readersget ready for the holidaysand this special

: » _ Printedcopies time of the year, in an engaging style you've come

> e b 16 OO to expectfrom N r kapjamagazine
- = ¥V 4
NOK LAPIA Target group:
: l E ; : ! | Urban women aged 25 to 49, ABC status

HUSV ET

VRABEL
HOLLANDIABAN
i &2} KRISZTINA ]
7 Vahdz s P O dogninnep Market data:
B a gasztro-
& = blogger?

| Frequency of publication: 1 issue per year

{ L -
3 ‘Nyuszlrules szalvétak *
az asztalon

Desszertek

- kannyebben |
Anydk napjin

ki Source:Kantar Hoffmann TGNOK 2024/34 2025/1.2

| Numberof copiesCe nt r al M®d Distribionepartment 2025.-10. months Average

| EstimatedCentralreachis based on the number of copies sold, certified by the Central Media

Group's distribution department, multiplied by the average RPC value of the audited data of

Central's printed monthly newspapers

KESZITSUK EL

o MAGUNK!

100 éve sziiletett e .

o 1 N ra divat 4mezzun
GERALD DURRELL,  Pulcsi a négylabi kedvencnek
a Ieglsmer\ebq allatveds « Vendégvaré sajttalak
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Centralreach (Winte Centralreach (Summe .
(Wintey ( 4 Readable quality content for the summer and

87 . OOO 129 , OO winter holidays

Target group:
| Urban women aged 18 to 49 who seek

20 . OOO 36 , OOO quality entertainment

USP:

| High-quality glossy environmentor
advertisements

| Great priceto quality ratio

Printedcopies (Winter) Printedcopies (Summer)

Market data:
| Frequency of publication: 2 issues per year
(June and December)

SourceKantar Hoffmann TGNOK 2024/34 2025/12

| Number of copiesCe nt r al M® d DistribstionfDepartmenZ 2025.-10. months
Average

| EstimatedCentralreachis based on the number of copies sold, certified by the Central
Media Group's distribution department, multiplied by the average RPC value of the audited
data of Central's printed monthly newspapers
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