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GROUP OF STAR MAGAZINES



First published in 1998, Story introduced the concept of 

star magazines in Hungary. It has been the most popular

and authentic star magazine ever since. Story offers 

insight into the life of Hungarian celebrities and gives 

useful tips and advice to female readers. The magazine 

was renewed in 2020, both in content and appearance.

Target group :

| Aged 18 to 59,  urban women, who

interested in the celebrities

USP:

| Star magazine with the highest readership and highest 

paid circulation.

Market data : 

| Publication frequency: weekly

| CPT: 5 411

| CPI: 1 881 000 contacts

Readership:

608 000
Paid circulation :

138 431 

Star magazine with the highest readership and 

highest paid circulation .

| Source: : Kantar Hoffmann Ltd. NOK  2018/Q 3-4  2019/Q 1-2.

| Circulation data: MATESZ Report Q4 2019. 



ÅIt is positioned higher than its competitors

ÅModern design, sophisticated layout, quality

images, diverse content

ÅDemanding and authentic entertainment

ÅOpenness to more serious topics

ÅFriendly tone

Target group :

| Aged 18 to 49, ABC status, urban women

USP:

| Premium star magazine, with the second highest 

readership in its category, after Story magazine

Market data : 

| Publication frequency: weekly

| CPT: 9 716

| CPI: 633 000 contacts

Premium star magazine, with the second highest readership in its 

category, after Story magazine

Readership:

211 000
Paid circulation :

60 889 

| Source: : Kantar Hoffmann Ltd. NOK  2018/Q 3-4  2019/Q 1-2.

| Circulation data: MATESZ Report Q4 2019. 



GROUP OF TV GUIDES



The favorite TV listings magazine in Hungary. Apart from

the listings of most Hungarian speaking channels, it also

features magazine-like articles.

Target group :

| Aged 18 to 59, ABC, urban

USP:

| Market leading TV listings magazine with the highest

readership and highest paid circulation

| The magazine-like content offers excellent 

possibilities for editorial related advertising.

Market data :

| Publication frequency: weekly

| CPT: 8 420

| CPI: 489 000 contacts

The favorite TV listings magazine in Hungary.

Readership:

367 000
Paid circulation :

142 747 

| Source: : Kantar Hoffmann Ltd. NOK  2018/Q 3-4  2019/Q 1-2.

| Circulation data: MATESZ Report Q4 2019. 



Our bi-weekly TV guide delivers reliable quality at

affordable price. Efficient reach to target audiences and

effective communication of products and services to

consumers is ensured due to flexibility in the positioning

of advertisements.

Target grop :

| Aged 18 to 59, both men and women

USP:

| High circulation, cost-efficient advertising

Market data : 

| Publication frequency: bi-weekly

| CPT: 7 048

| CPI:  736 000 contacts

Bi-weekly TV guide magazine of low retail price

Readership:

105 000
Paid circulation :

59 529 

| Source: : Kantar Hoffmann Ltd. NOK  2018/Q 3-4  2019/Q 1-2.

| Circulation data: MATESZ Report Q4 2019. 



| Source: Central M®diacsoport Zrt. Distribution Department 2019  1-11

avarageof the months

Our weekly TV guide has been part of the Central

M®diacsoportportfolio since November 2011. It

represents a well-priced, affordable alternative for

readersand advertisers in the segment of TV magazines.

Target group :

| Aged 30 to 59, both men and women 

USP:

| Possibility of large cover advertisements and cost-

efficient advertising

Market data : 

| Publication frequency: weekly

Weekly TV guide magazine of low retail price.

Paid circulation :

16 419 


